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 Great design is about making things better. 
 
  
 “Wow!  That’s a cool product!  I need to get one of those.” 
 
Is this the reaction you want for your next product?  You have an awesome concept.  You 
know the market.  Your team spent hundreds of hours working on the features, specifications and 
planning.  But one important question remains.  Will customers notice your product over and 
above all others in the marketplace? 
 
Since your product’s inception, your only ambition is see it fly off the shelves and ring up 
sales.  You’re spent sleepless nights imagining your customer’s first reaction when they see your 
product.  You would like them to think” Wow, that’s amazing.  Tell me more!”  You know that 
you worked extra hard to get just the right feature set (finish and form).  You have artfully chosen 
the perfect colors and graphics to draw your customer’s eye pleasantly around your product and 
make them fall in love with it.  Most importantly, you and your team worked together to create an 
attractive product that will cause your industry and customers to strongly link innovation to your 
brand.  
 
Or is this reaction only directed to your competitor’s product? 
Developing a new product is a complex high-wire act that balances customer needs against the 
reality of production budgets and demanding schedules.  Your product is also placed in a noisy 
marketplace with lots of products vying for your customer’s attention and money.  So how do you 
make your product stand out from the crowd? 
 
Going beyond good looks.  The truth of the marketplace is that attractive products sell well, but 
attractive products with strong functionality sell even better.  Most buyers want to support their 
emotional response with product details and logically justify their reason to buy.  But how do you 
create that emotion and gain an edge over your competitor?  An obvious answer is innovation.  
And that innovation starts with an imaginative industrial design with a strong eye towards 
functionality.   
 
With over 12 + years of creative energy, Steven Shiozaki, president of Shiozaki Design, has 
guided a range of companies, from startups like RoboteX and InfiniteZ, to seasoned veterans like 
Cisco and Sanyo in their pursuit of design excellence.  Shiozaki Design creates the appearance of 
a product, shaping and forming it for people who use it based on the appropriate manufacturing 
processes.  Working with your team, Steven finds innovative and better ways to make products more 
efficient, comfortable and enjoyable for people to use.    
 
Let Steven use his industrial design knowledge of electronic, computer, consumer and 
recreational products, to assist you in successfully meeting the industrial design goals and needs 
of your company and the people that will be using your product.   
 
Testimonials 
“We are very pleased with your service. We would like to consider continuing to use your firm 
when the time comes.”     
         James Zhuge, Ph.D. 
         President, Dactron Division  
         LDS Test and Measurement 
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“Mr. Steven Shiozaki did a splendid job for SANYO's new mobile device project codenamed 
"Alviss".  Alviss is an innovative modular cell phone concept.  His job was not just limited to 
providing excellent industrial design for the devices.  He embraced the concept and expanded 
upon it.  He is a talented industrial designer and more.”   
 

 Mamoru Yasumoto 
 Engineering Manager, Alviss Project 
 SANYO Technology Center U.S.A. 
 

"When RoboteX developed its second generation Avatar personal safety robot, it became 
clear that the team needed a professional design partner.  Thankfully an engineering 
contractor introduced us to Shiozaki Design, and history was made.  Steven designed the 
robot, controller and accessories and worked closely with us throughout the entire 
process from initial sketches to mass-production.  Steven's design brilliance stood out 
when he suggested that we alter our legacy controller design from a landscape to a 
portrait orientation.  This was very innovative at the time as we were introducing a touch 
screen, so in the portrait orientation the user could easily manipulate the analog controls 
as well as the touch screen, all by sliding his/her hands vertically along the sides of the 
controller.  This caused the engineering team some grief but Steven helped them by 
suggesting that we split the battery pack into two parts and use them as the core of the 
handgrips, adding stability and functionality to the design.  In the end it worked out, 
flawlessly." 
 Adam Gettings 
 President and Founder 
 RoboteX, Inc. 

 
If you would like to learn more about how Steven can help you make your next product be 
noticed please give him a call at 650-508-0611 or contact him by email at 
steven@shiozakidesign.com.  He will be happy to discuss what your industrial design needs 
are with you today. 
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